
  

Media Studies 

 Rationale 

Studying media is an important part of understanding how communication is used effectively in our 

modern world. The media plays a central role in contemporary society and culture. They shape our 

perceptions of the world through the representations, viewpoints and messages they offer. The 

media have real relevance and importance in our lives today, providing us with ways to 

communicate, with forms of cultural expression and the ability to participate in key aspects of 

society. The economic importance of the media is also unquestionable. The media industries employ 

large numbers of people worldwide and operate as commercial industries on a global scale. The 

global nature of the contemporary media, coupled with ongoing technological developments and 

more opportunities to interact with the media, suggest that their centrality in contemporary life can 

only increase.   

 

 Year 9 

Students can identify how print media products create messages in the media to understand how 

and why media and communication industries operate effectively in society.  Students gain 

understanding of how and why ICT is used in the media industry and how it can be used in many 

areas of society. 

 

 Year 10 

Students can evaluate how audio visual media products create messages in games, entertainment, 

information and print media industries to enable them to be able to understand the career roles in 

the industry. Students build creative, organisational and literacy skills when producing print products 

to a near professional standard using relevant ICT. 

 

 Year 11 

Students confidently link basic sociological theories to a range of media products and understand 

how messages are decoded differently between audience groups in different society settings. This 

enables students to be critical thinkers in wider life and to be judgmental in the messages that they 

consume.    

 

 Year 12 

Students are able to identify how context has affected media products over history in order to be 

able to evaluate how society has changed over time. This enables students to be able to create 

modern and creative products in a fast changing modern society and learn how to adapt to new 

technologies to audience behaviours. Audio visual editing ICT is also explored to an industry 

standard so students can confidently edit products in film, video, marketing and communication 

industries.     

 

 Year 13 

Students can critically evaluate how economic, technological and contexts affect media products 

throughout history in detailed rationales and advanced sociological theories. Students will be able to 

use these skills to create modern print and audio visual media products using professional ICT at an 

industry level standard. This will enable students’ progress directly into careers such as journalism, 

programme design, application management and film marketing.   

 


